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The Landscape of American Farming

Farms Are a Who Are The Organic
Vital Part of the the Farmers? Transition Has
Economy Big Potential
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Annual Income in USD

What is the problem?
CONVENTIONAL FARMERS

ARE LOSING MONEY

Median Annual income for Conventional Farmers
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These numbers

DO NOT INCLUDE
SUBSIDIES.

A stark reminder that

CONVENTIONAL
FARMERS

must rely on

GOVERMENT HELP

for the current agricultural
system to continue.



What is the solution?

ORGANIC FARMIN

US. Organic Sales Are 10-Year Annual Household
Increasing by Tens of Billions Average Net Return Income Increases
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How is Amber a part of

THE SOLUTION?

o)
10 0/0 Company commitment
to building the organic future.

o
78/0 of the acres in our
portfolio converted to organic.

o
67/0 of farmers return to
Amber for reinvestment to
expand their operations.

60+ rarmersinour portfolio.

Farmer Forward
whereby farmers always
manage their own land.

Products Tailored

to Farmer Needs
with flexible financing that
supports organic transition.

Share Network
of farmers for best practices.

Solid Track Record
of financing profitable,
sustainable farms.



How is Amber a part of

' THE SOLUTION?

We help farmers to earn

on average for their crops.
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Amber knows how to support farmers during the organic transition.

With a $1 million investment

we have the potential !

to transition to organic VLR, BT T
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Legal Disclaimer: Forward Looking Statements

This presentation contains “forward-looking statements” about impact that represent our beliefs, projections and predictions about future
events. These statements are necessarily subjective and involve known and unknown risks, uncertainties and a number of factors could cause
future Company results to differ materially from these forward-looking statements, including those factors listed under the caption, “Risk
Factors,” in our Offering Circular, as filed with the Securities and Exchange Commission (“SEC"), all of which can be found on our website,
www.AmberFarmland.com, Past performance is not an indication or guarantee of future results.


https://amberfarmland.com/documents/offering-circular/
http://www.iroquoisvalley.com

